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Abstract 

In the Metamorphosis project funded by the H2020 programme of the European 

Union, measures for transforming neighbourhoods in a children-friendly way will be 

implemented in seven European cities. The seven cities are Alba Iulia (Romania), 

Graz (Austria), Meran (Italy), Munich (Germany), Southampton (United Kingdom), 

Tilburg (Netherlands) and Zurich (Switzerland). This deliverable provides a collection 

of the general dissemination and communication material that has been developed 

for the project.  

This general dissemination and communication material included the Visual Identity 

and a Corporate Design, the projectôs website as well as an overview of the social 

media accounts run by the project. In addition, the various products associated with 

ñstandard print materialò and the educational give-away will be introduced here.  

Like so many other deliverables of the Metamorphosis project this document also, is 

a living document. The deadline for the document is November 2017. However, 

many of the dissemination and communication materials will be developed and 

produced over the course of the project. Thus, this deliverable will be updated around 

the time of the Periodic Report and will result in D7.5 - DCE Report as part of the 

Final Report (M36).  
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1 Introducing Metamorphosis 
 

The Metamorphosis project aims at transforming neighbourhoods in more liveable 
and shared spaces. The project starts from the premises that when a neighbourhood 
has many children living its public spaces, it is well-designed. The presence of 
children on public spaces, thus, is considered a good indicator for a sustainable 
urban planning. 
The analysis, the redefinition of public spaces and neighbourhoods during the 
implementation phase, and the monitoring of the projectôs activities will bear to the 
creation of a Metamorphosis-innovation process that will be used as an instrument to 
transfer the know-how and the knowledge acquired during the projects to other 
regions and countries. 
 
The main objectives to be achieved within the project can be sum up as the following: 

1. Transform car-oriented neighbourhoods into children-friendly neighbourhoods 

achieving behavioural change and increasing the quality of life; 

2. Build the vision needed for such transformations ï involving end-users, including 

children, and stakeholders; 

3. Answer some basic research questions related to neighbourhood transformation; 

4. Achieve creative breakthrough innovations ï in development, in design, in 

governance and in planning procedures ï for streets, squares and other public 

spaces in neighbourhoods and urban districts; 

5. Through the above described mechanisms, develop and implement children 

friendly mobility solutions (e.g. pedestrianisation, better and more equitable shared 

public spaces, street design elements, child oriented ñshare pointsò) 

6. Evaluate take up, involvement, process and impacts using innovative evaluation 

methodologies; 

7. Develop and implement innovative transfer instruments to transfer 

METAMORPHOSIS-innovations from city to city and country to country, also 

beyond the duration of the project. 
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2. About this Deliverable   
To achieve the objectives of the project, well developed communication and 
dissemination strategies and materials are necessary. D7.1 ñDissemination, 
Exploitation and Communication plansò gave an overview as well as details to the 
partners about the overall strategy and materials, while the national plans of the 
partner cities documented the measures and materials used on a local/national level.  
 
This deliverable, D7.2., ñDevelopment of general dissemination and communication 
materialò of the project, gives an overview of the tools and materials developed and 
provides documentation and further information on the generated materials.  
 

3. Dissemination Materials and Communication Measures 

3.1 Standard Information and Dissemination Materials  

3.1.1 Visual Identity and Corporate Design  

The Visual Identity and Corporate Design of the Metamorphosis project were 
developed right at the start of the project to maximise the impact of the dissemination 
and communication activities and to market the project successfully to the target 
groups.  
The Visual Identity of Metamorphosis is composed of logos and different templates 
that must be used by all partners on Communication and Dissemination Material that 
represents the project to the outside world.  
Several different logos and graphical elements are available for the Metamorphosis 
project. They have different sizes and formats and can therefore be used in 
documents and materials of various formats. The general Metamorphosis logo will be 
suitable for all documents; it simply consists of the Name and a butterfly:  
 

 
 
A logo ñbannerò has been created for the use in e.g. presentations or all documents 
that need a small horizontal graphic: 
 

 
 
Finally, there is the large graphic image that is also part of the templated for reports. 
It can be used on documents where a large area is available:  
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To be more appealing to children, who are THE main target and stakeholder group of 
the Metamorphosis project, colour versions of the logos have also been designed.   
 

 

 

 
 
The whole visual identity (logos, templates) is available on the internal area of the 
website http://internal.metamorphosis-project.eu/ and can be downloaded by each 
partner. 
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3.1.2 Key Images 

Partner are provided with Key Images (photographs) for their communications 
material. A small selection of these key images are shown below.  
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3.1.3 Project Website  

The project website (www.metamorphosis-project.eu) is a central part of the project. 
It was designed in a way to provide a public part, and an internal part for exchange 
among the project partners.   
The external or pubic part contains information on the project, downloads, news and 
relevant events. It is tailored to relevant stakeholder groups and aims to create web 
and other media traffic and interest in the project. The traffic is boosted by links to the 
projectôs various social media channels (see description in more detail under 3.2.1). 
 

 
Figure 1: Screenshot of Metamorphosis Website 

 
The public website is structured with five sub-pages: 

¶ Homepage: pictures, and news are the core part of this section and are used 
to present a more dynamic effect; 

¶ About: gives a short overview of the projectôs objectives and goals as well as 
descriptions of the individual Metamorphosis partners; 

¶ Bulletin Board: constitutes the most active section of the website. Partners 
can upload case studies, news, events or relevant links to other organisations 
of projects here.  

¶ Downloads: this section is divided into four sections: deliverables, press 
responses, press material and source material. All public deliverables 
produced by the project partners will be available for download here.  

¶ Multimedia: emotive photographs related to Metamorphosis content are 
available for download to the public free of charge. In addition, several videos 
associated with measures that have a connection to the Metamorphosis 
content are uploaded. Partly the videos are produced by the 

http://www.metamorphosis-project.eu/
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project partners. Other videos have been provided by organisations involved 
in similar work.     

 
The internal part of the website enables the partners to share documents, templates, 
log-files, etc. and to communicate. It can only be accessed by the consortium 
partners.  
 

 
Figure 2: Screenshot of internal website 

3.1.3 Emotive Photographs and Inspiring Video Clips 

For effective dissemination and communication work it is important to have high 
quality visual material available. This will consist of photographs and videos.  
All project partners will provide this material for the consortium but also for external 
visitors and followers of the Metamorphosis concept. The photos in particular can be 
used for the preparation of further communication and dissemination material or 
simply to demonstrate the idea of the project.  
Photos and video clips are provided on the Metamorphosis website in the multimedia 
section.  

 
Figure 3: Selection of photos provided on Metmorphosis website 
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Figure 4 : Selection of video clips provided Metamorphosis website 

At the time when this deliverable was prepared (month 9) no videos produced by 
project partners were available. However, some schemes have been referred to by 
external sources, e.g. a video report of the School Street scheme in the UK produced 
by ITV News.  

3.1.4 Standard Print Materials  

3.1.4.1 Metamorphosis ñbusiness cardò is a great instrument to introduce an 
interested audience to the Metamorphosis project. On the business card the website 
address is featured, as well as the social media channels linked to the project.  
  

  

  






















