


Crystallisation points
Social meeting points o� er a variety of advantages in a 
neighbourhood community

Community gardening as a ‘crystallisation points’ (Graz AT) 

Graph: © bergschaf (2018)

‘Crystallisation points’ lead to a community spirit, as results of 
common e� orts and goals, trust, mutual support and investment in 
a common space. For  example, community gardens not only enliven 
the neighbourhood, but also provide enjoyment of contact with 
nature, regular physical activity and reduction of stress which are 
bene� cial to the health of residents. In addition, city gardens can give 
people the opportunity to overcome social barriers and get to know 
their neighbourhood. 

09 Pleasure in parking
A parklet turns the street into a meeting point

‘Parklets’ � ll places with life (Vienna AT)

Graph: © Hinterland /  Krongarten Wien (2013) 

Public Parking spaces can be transformed into a public space for 
people to (re)activate streets, to create more vibrant neighbourhoods, 
and to promote economic vitality. Parklets are transformed former 
parking spaces which typically are created by building a platform 
as extension of the pavement, and by furnishing them for instance 
with benches or plants. When parking spaces become places that are 
accessible by everyone, the quality of life within a city neighbourhood 
improves greatly.
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Reactivate the ground � oor
Pedestrian-orientation enlivens the ground � oors of the city

Feeling at home in the Hybrid Zone

Graph: © Hertha Hurnaus / feld72 Wien (2018)

‘Hybrid zones’ are areas where public space meets private space, 
where households, jobs, shops and civic buildings touch local streets, 
parks and squares. These ground � oor zones shape the image of 
urban life, and ful� l important social functions. They are the areas 
in which we linger, shop and spend our leisure time – at least that’s 
how it was many years ago. A good neighbourhood is one in which 
the ground � oor areas of the building interact with the surrounding 
public spaces, and o� er � exible everyday use as well as enough space 
for people to meet comfortably. 

11 Eyes on the street
A thriving urban centre makes people feel safe and secure in 
public spaces, despite being among complete strangers

Natural surveillance (Copenhagen DK)

Graph: © Stan Petersen (2017)

People who walk through the city, cycle and spend time in public 
spaces create a sense of security – by having many eyes on the street. 
However, to achieve this, it is necessary to balance the needs of all 
users. The design of open or ground � oor areas, the ability of people 
in buildings to observe street life, and well-de� ned routes and clear 
sightlines (day and night) ensure the quality of public spaces and their 
ability to attract people onto the street. The promotion of walking 
in particular increases the activity, liveliness, social interaction and 
‘natural surveillance’ in public places – and reduces the risk of crime. 
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Do more with less!
For every underground parking space built, the City of Zurich 
transformed one on-street

Historical compromise in Zürich (CH)

Graph: © FGM-AMOR (2019)

In almost all cities, there is a perpetual discussion about the shortage 
of parking spaces. Contrary to this, there is the well-known rule: that 
more lanes, and more parking spaces also attract more tra�  c. The City 
of Zurich has demonstrated that this is not necessarily the case. The 
policy of historical compromise states that the number of parking 
spaces is � xed with the amount available in 1990.  Whenever a new 
underground parking space is o� ered a on-street parking space must 
be removed. This strategy led step-by-step to more public space being 
devoted for other use. 

13 Prioritising Space between buildings
Gain more quality of life through intelligent planning

Priorities in road planning

Source: Schnaitl E. (fairkehr); Tschinder S. (Stadt Salzburg) (2013)
Graph: © FGM-AMOR (2019)

The distribution of space between buildings must be privileged 
towards people. In particular, during the course of total street 
renovations, there is an opportunity to strive for better streets that 
are  worth living in. At the top of the priority list must be people, and 
a more attractive design of their physical environment. This not only 
creates enough space, but also makes the otherwise dull and grey 
streets a pleasure for the ‘eyes and soul’. 
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It pays to think big
Courage to act and letting go of old habits creates spaces for 
new possibilities

Redesign of Slovenska Main Steet (Ljubljana SLO)

Graph: urb-i.com - Urban Ideas / google streetview (2013); planet.si (2015)

Adapting new ways of thinking increase urban quality of life. A 
reduction in emissions and the relief of congestion, as well as an 
increase in the area available for local walking and cycling, are only 
some of the bene� cial consequences. For example, the once four-
lane Slovenska main street in Ljubljana, a relic of the car-friendly city 
of the past, has become a space that gives priority to pedestrians, 
cyclists and public transport. Trees and the absence of car tra�  c now 
characterises the cityscape and improves the environment for people 
and thus support the theory that disappearing car-tra�  c can be made 
possible.

15 The right road diet for space e�  ciency
Increase the overall street capacity by allocating space to more 
e�  cient and active travel modes

Maximum capacity of a 3m wide lane

Source: FSV, RVS 03.04.12; SUP u.a. (2008) ; UITP (2015), GIZ, TU Delft
Graph: © UITP 2015, GIZ, TU Delft; FGM-AMOR (2019)

Our tra�  c systems are exposed to enormous stresses, especially 
during the peak hours at morning times. People want to go to 
work or take their children to school and kindergarten during these 
periodes, but there are substantial costs involved. As an example, 
the external congestion costs in London are estimated to be about 
7.9 billion pounds per year (INRIX 2018) and this challenge will grow, 
as the population of the City increases. However, investments in the 
infrastructure for walking and cycling encourage people to change 
their lifestyle and choose more active forms of travel instead in sitting 
in everyday tra�  c. 
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Same space, more customers
One car user “wallet” need the same space as 5 cyclists “wallet”

Space used by cyclists lead to more turnover per m²

Source: BMLF 2010, t� .gov.uk (2018)
Graph: © FGM-AMOR (2019)

Given a � xed area, the retail sector can achieve signi� cantly higher 
turnover with bicycle and pedestrian customers (at full utilization) 
than motorists. How is this possible? Research shows that people who 
reach for their bicycles more often or walk are more frequent guests in 
shops close to the centre. Over the year, they spend up to 40 percent 
more than car customers. This means that they are not only the better 
customers but also ensure that purchasing power remains in the local 
area. Improvements in public space for cyclists, pedestrians and public 
transport can lead to an increase in turnover of up to 30 percent.

17 Fully exploit the potential of space
Cars are wasting space: where there is one car, there could be up 
to 9 bicycles

1 car = 6 bicycles

Source: BMVIT (2018), Stadtentwicklung Wien (2018) 
Graph: FGM-AMOR (2019)

Cars need a lot of space, and they contribute to environmental 
pollution and tra�  c congestion. In addition, parking spaces are 
expensive. A bicycle takes up much less space than a car. Furthermore, 
space-saving systems can be set up by handlebar height or front 
wheel overlap of the bicycles. Depending on the arrangement and 
situation on site, between 6 and 9 bicycles can be parked in a single 
parking space. Even with bigger bikes, despite the increased space 
requirement, it is still possible to park between 3 and 4 cargo bikes 
onto one parking space.
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Is that fair?
Cars get preferential treatment in public space

Spatial distribution of stationary tra�  c (Graz AT)

Source: Holding Graz, Parkraumreferat (2016) 
Graph: © FGM-AMOR (2019)

In many cities, planning and design is geared towards cars. But cars 
need space – not only for driving, also for parking. Many people 
perceive owning a car automatically entitles them to a public parking 
space. However, on average, a car is parked for 162 hours a week and 
only six hours are spent being used on the road. This is not fair, and 
a reduction in stationary motor vehicle tra�  c would not only have a 
lasting e� ect on the choice of means of transport, but also make room 
for people to use the space more e� ectively, for example to socialise, 
rest or play. 

19 Streets for people
Cities are not only functional, but they should also be liveable 

Monoculture versus Diversity

Graph: © FGM-AMOR (2019)

Finally, public spaces provide us with the opportunity to meet other 
people. The challenge is to transform streets into liveable, open and 
diverse spaces for everyone. With ‘walking trees’, the city of Munich is
setting an example for urban greening and enriching the street space
with temporary mobile trees. Also, the introduction of shared 
spaces, home zones or school streets contributes to a more balanced 
distribution of the urban space. Temporary trials, or testing of di� erent 
urban settings, opens our streets to multiple uses, and give people 
the opportunity to rediscover their neighbourhoods – and make our 
streets worth living in.  
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